
THE METAL ARCHITECTURE OF THE RIGHT BANK
BEETWEN TRADITION AND MODERNITY



THE TOUR:  
THE METAL ARCHITECTURE OF THE RIGHT BANK 

GALERIE VIVIENNE

SAINT-LAZARE 
STATION

 
SAINT-AUGUSTIN 

CHURCH

PONT  
DES ARTS

DEPARTMENT 
STORES

OPÉRA GARNIER

Length: 3H00
Public: all
Means of transport: by foot
Access to persons with reduced 
mobility: yes
Total distance: 6 km

Starting point: The Eglise Saint-Augustin 
(Saint-Augustin station, metro line 9 or bus 
lines 22, 28, 43, 84). 



Circuits Parallèles

Move to the Rue Saint-Lazare in 
front of you. Take it to the left. 
You are walking in front of the 

Hôtel Hilton-Opéra.

The Grand Hôtel Terminus was built 
in 1889 by the architect J. Lisch to 
welcome rich tourists coming from 
Great Britain or New York to visit the 
Universal Exhibition. Its frontages 
and roofs were listed historical 
monuments. Luxury establishment 
since it was built, it was recently 
restored. Under a splendid 14 metre 
high glass roof, the Grand Salon is 
an enchanted parenthesis; it is  out 
of time thanks to its Belle Epoque 
decor.

On the opposite pavement are two 
remarkable buildings.

No 119

Look at the frontage and the original 
roof of this fast-food restaurant. 
Made in 1894 by the architect Paul 
Marbeau for an Alsatian restaurant 
owner, they are listed historical 

monuments as well as Gambrinus 
and the Cigogne (the Stork).  
A brasserie Au Roi de la bière (At the 
Beer King’s) used to be located there.

No 113-115 La brasserie Mollard 
 

Opened in 1895, it is one of the 
oldest brasseries of Paris. The Art 
Nouveau style decoration is made of 
unique authentic pieces and is listed 
historical monument.

Move to the crossroads and turn 
right into the Rue du Havre. Keep 
going on 200 metres and cross the 
Rue de Provence. Stop in front of 
the imposing stone frontage of the 
historical building of the Grands 
Magasins du Printemps (Department 
stores of Spring).
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The Grand Salon (Great Living room) 



Circuits Parallèles

Before continuing on the Printemps, 
you will make a necessary detour on 
the history of the department stores 
of Paris.

THE DEPARTMENT 
STORES OF PARIS

Until 1850, small shops were 
specialised and only sold one 
kind of product. There was 
no competition. People did the 
shopping in the district they lived in; 
prices depended on the person and 
could be haggled over.

During the Second Empire  
(1852-1870), a new kind of shop 
appeared, due to the demographic 
growth of the country and the 
development of bourgeoisie in big 
cities and mostly in Paris. At the 
time, it was an innovative concept 
and the department store became 
a place where everything was 
sold. It revolutionized the traditional 
shop by changing the size but also 
by the implementation of new model 
of sale, the beginnings of customer 
marketing.

On the left bank, Au Bon Marché 
(At the Good Market) was the first 
to open in 1852 and immediately 
changed commercial codes. 
Aristide Boucicaut and his wife, 
creative couple of traders, invented 
the commercial techniques which 
are still used nowadays: products 
with fixed labeled prices, sales, 

activities for children, fitting rooms 
and smoking rooms for gentlemen 
accompanying their wives which is 
the only comfort space which didn’t 
last... 

Then, other department stores 
followed such as the Grands 
Magasins du Louvre in 1855, the 
Bazar de l’Hôtel de Ville (BHV) in 
1856, the Printemps in 1865, the 
Samaritaine in 1869 and eventually 
the Galeries Lafayette in 1894. The 
Grands magasins du Louvre and 
the Samaritaine no longer exist. 
The department stores of Paris also 
inspired Europe. Au bon Marché 
opened in Bruxelles in 1860, the  
Rinascente in Milan in 1865 and the 
department store Harrods in London 
was modernised in 1892 on the basis 
of French models. 

Those department stores were 
founded by former shop assistants 
or simple sellers who understood 
very well the evolution of customers’ 
and employees’ mentalities. They 
took their inspiration from the 
principles of social catholicism and 
the new concepts of liberalism, 
namely mass but cheaper selling, 
displaying several kinds of products 
in a same shop with fixed labeled 
prices, inserting advertisements in 
newspapers and correspondence 
selling from a catalogue sent by post.  

Magasin Au Printemps, Paris



Circuits Parallèles

Trade cathedrals of modern times, 
those department stores are huge. 
At that time, their architecture was 
seen as daring and the decoration 
was wonderful. The use of metal 
made it possible to build great 
glass roofs and to extend the sales 
points as there were no pillars. 
Beautiful coloured domes let in the 
light and brought out the products 
displayed on the shelves. Another 
novelty which, at first, worried 
customers before they quickly 
understood its interest and could not 
do without it was the lift! The first 
ones were put in Au bon Marché in 
1870. 

All those innovations had only 
one goal which was to appeal to 
customers from the new middle-
class. It was a success. The Paris 
smart set rushed up! 

The Grands magasins du 
Printemps 

To come back to the Grands 
magasins du Printemps, the one 
you’re standing in front of was 
the first one to open in 1865. At 
this time, sales points were on the 
ground floor, the mezzanine and 
the basement, while the upper 
floors housed the owners and some 
employees of the shop. 

Fortement endommagé par

Highly damaged by a fire in 1881, 
the architect Paul Sédille was in 
charge of reconfiguring the whole 
shop. Not to interrupt the sale in the 
parts saved from the fire, he rebuilt 
it part by part and took advantage 
of technological advances such as 
compressed air foundations, the 
integration of electricity and most 
importantly the use of this material 
with a high potential, metal.

For the first time, the structure of a 
commercial work is metal; the outer 
walls support nothing and the stone 
has an only ornamental function.

At each corner of the building, 
you can see the architectural 
distinguishing feature of the 
shop which is the rotundas. Made 
of freestones topped by a dome, 
they were very fashionable at that 
time. The rotundas of the Printemps 
support a golden belvedere on which 
a caduceus-shaped weather vane 
stands, as a symbol of prosperity. 
The sculptures were made by Albert-
Ernest Carrier-Belleuse and the 
mosaics by Facchina. 

The fire of the Printemps in 1881

The Grands magasins du Printemps in 
1889 – Photograph by Léon & Lévy 




